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MGMG 504 Organization Behavior and Human Resource Management
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MGMG 506 Thai Economy in Global Context
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MGMG 508 Strategic Marketing Management

N159819 N15aF1eANURanelaliiugnaAl NTEUIUNITNNNITAAIN KATNITINUHUAITAAN TEUU
Toyar1aTUATNITITENINITAGIN NMTAATIRNANMKINTOUNNNINAN NMTIAATINRANEUTINAKAE
wqaﬂﬁmﬂeﬁa ms"“gmeﬁmamqﬁaLLazwqaﬂisuﬁﬁa N1TIATIEVRAAMNTTULALAKYS N1TIALALNTT
Uszanaunisguasdremaln nsuuwaineeniludius wasnisidenaaindnme n1sasnennuunneiLae

A1IAMLAUINNITAANN NITHAILT NAFDU WAZNITODNLUUNANN NN 19TTINNANN I N15DDNLUY

nagnsneNITRAINEmnTUL g9 danuuazginungianizdi n1seeniuunagnsamiunaInsey

Y

e

41N N15IANITANLRAAA NI ATIAUAILAZNITUTIVNUA N1TUTMISEININTINAUTNNT Nsiden wawnis

UIMIYBIMNNTIAIN N1FIANITEAIUAN Adls WAZSEUUNIINTEANBEUAT N1TRBNWUY NSARFDHBATIAY

l1|Page



N15UsEMEURUS NMIRONLUUABIANIIATILAENTATIRANTUSAUYNYY N15UTMITNUVIY NMIUTETUNALAE

ﬂ']'iﬂ?‘l_lﬂllr}\laﬂ’]'ﬁ(ﬁ']l;ﬁﬂﬂ']'ﬁma']@

Y a 4
NINY Xo& N13AANTILBINAYNTD

MGMG 509 Strategic Management
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MGMG 516 Corporate Finance
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MGMG 517 Investment Management
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MGMG 518 Financial Planning and Strategy
nagnswarn1sAnaUlan1NITRL NsiLRtuyy Huandy n1snevilduy NMsmaunuRuULUULREY
UUIHANS vanninduuuniduimu wevietdulune msdedulalusulszinatunu nsnuiazaiy

AaN1s NMINRULaENagnsnansRuluuIenilissiavainvate nisAammlsderu n1s@e na

gnsanTiUlusEAUAING MTUSIIIAUEES

AN Zo& NIIVYFIND

MGMG 519 Business Research
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MGMG 527 Contemporary Management
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MGMG 530 Marketing Research
nsdiiuimuadymninisnain wuidan1sidenisnain nssuiunsidesedeuisnisuaznis

UsgeNARANITITELTINALNS N15PBNBUUNITIVE TIINITITUTIAUNINLATNITIILTIUTUIN N1TBNKUY

wisesdlolunsiiudoya uaznslinseitayaiiotielunisdndulanianisnain

o v Jd A 4
NINY ;o ﬂ?ﬁW@lHT‘V]ﬁWﬂ’IﬂﬁNHE8L%Qﬂaq1ﬂﬁlla$ﬂ1§ﬂﬂﬁﬂu

MGMG 531 Strategic Human Resource Development and Coaching
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MGMG 536 Services Marketing
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MGMG 538 Marketing Channel Strategies
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MGMG 541 Seminar in Marketing
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MGMG 543 Laws Relating to Labor
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MGMG 544 Food Business Model Development and Creativity
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MGMG 546 Supply Chain and Logistic Management in Food Business
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MGMG 556 Corporate Advantage and Strategy
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MGMG 558 Innovation and Technology Strategy
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MGMG 563 Industry Strategy and Global Competition
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MGMG 565 Strategic Implementation and Intrapreneurship
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MGMG 567 Entrepreneurial Marketing
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MGMG 568 Corporate Entrepreneurship and Innovation
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uuAniugIukara LAl TsgULUUEIRY NTPUIUMINTI9FEULLIAR WaBULLAAR

Tiduuumansimundndae usnstyl nsasieguuuugsin asvaeuanuululivesguuuugsialag

MARNEATdEnAnTUgRamnIIImaIALAranAn NMsudsdunEniaeiazu3ng warmsiiu nMsnsnagns

VTN NMIATUNAYNTUAZNITAIVAN NTNAFBUARIALAENUNIUNAYNSLALULUUTINT

NN bem NITIANITUIANTTN

MGMG 613 Management of Innovation
ANUEIAYRATHANTENUVRILIRNTSUMLNAluladraasAnTgsiaLasUselevidossuuiAsygia
WUIAANEINUNTEUIUNITIANTT NTEUIUNITUIANTTULORAWISIAI IV AnuwenlessenIenagninig

FINAUALNAYNSIULIANTITY NTTUIUMINITHRIKEAS e lduaznIzUIuNITIUgNsdvd nsTanisyu

medgyantusugi aAnudnadvassAkaresnsuiansious anuvielnilunisdnnisuinnssy

8|Page



] o J
NINI blowe NITINUNULASDTIINAHUINTNINNITNY YY

MGMG 621 Human Resources Planning and Development
Braiasgansamlunsujifnuvesesdinslasnininudnuugfiiassasd veudazyana

vionginssuinendnannguijiRnuitunguiujiRnulussfuuunananld msdaidenynaing ns

Anousuuaziam mymauwuaznsaaaililiiuanudinia 3B nsnisduunaudnvaus e seasdly

WUURI 9

NN blolo 5197AATMITANINMTURITANS

MGMG 622 Reward and Performance Management
LuIAAN1IRsINAtely ANLanaeSiukazlis1eTaserninsyAann i ued afeaiu

AMNENNUSTENI9NT I TANULLIAANITYINU NSLELUINIeANS lussuunsiiesia

NINY blom MITOTTNNEINIAZNTZUIUMT IEMLTAE

MGMG 623 Business Communication and the Consulting Process
o Id d' A v 3 d‘( A ] [ s Aa 1 [y o
AN NTUYDINTERANTNN 1INV ULAL FULUUNITEDENTEINI UBIANTNNAN LAY NTED AT
Tumsdaniansnennsuyedivihmihfalowdunusnsngluierilinsdnnisifivssavsnmasan Inn1s

Wimuinwiddasaidisianuiulalunisdhgisnsinsieduduimsseausing quetesdns

J
NN bloc ﬂﬁ@@ﬂLL‘]J”]JLLﬂZTﬂiQET%jN@Qﬂﬂﬁ

MGMG 624 Organizational Structure and Design
seifauisniseenuuulassasisesAnsivimunzanluszduunaIaLazan1ALLIANY08IANTNNS

Sguinazaiaasudnenimesdns nseeniuvasAnsivelidennnesiumaluladuazaniizwindey

9 a ]
NIN beno ﬂTﬁﬁﬁTQﬁﬁﬂﬁ]ﬁlWN

MGMG 630 New Venture Creation
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MGMG 651 Customer Relationship Management
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MGMG 663 Econometrics and Finance Research
WWIAA JULUU Tunau wagnssuIumMTITen 1INty Msinsginiadaanisidinesiuoani
Wos auURAv0ALBARLNOING N1INAFBUANNAFIY ADAUBUNITUUATN AVFURULS N1TIATITALUVDANDEY

AUN1I0ANREMANMILUT NITIATIENOUNTUNIAT MINATILVTOLARUUNAIEVIEVIAEY NI

NINY bbb ﬂiﬁﬁﬂﬂ?ﬂﬁﬂ?iﬁu

MGMG 664 Study Cases in Finance

v a

NIAANYININITRY NITINURNUNIINITRUAINT NsLRUNUEIUnseanuadymsonuysy
avsvisonannsnguuuniduisu n1snenlldu nMsvsunuRunu laswEiatuunmangay uleuiesduiy
HAwAzRUAY N19nae n1sindulalusuyssinauRuamudeutuatilunisamu nsusulassaiimi n1s

TULAZAUAINTT ﬂ?i%ﬂﬂﬂﬁﬂ’l’mlﬁﬂﬂ‘ﬂ@ﬂﬁjﬁ’ﬂ

NIND bb& NMTIANTANTIINNNTIAU

MGMG 665 Financial Risk Management
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MGMG 666 Leadership and Managerial Negotiation Strategy
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MGMG 677 Business Plan Development
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MGMG 678 Project Finance
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MGMG 680 International Finance

M3dANINIRusEninsUsema MatedouoiunuseninsUssme aaatuseninasemne §ns)
wanasy ndesilonanauanidsuiunsisnassma nsadisinlsandiusinsdnsinenidy audusiug
SEINRUDURIUTEINARN 9 aenionarsnsuaniudsu mswennsaidasuaniuasy nsinnsdeme
INASHURIUVDIT AT IANLUAEY mi{]’mmﬁuﬂquwwg’u N13UTMIRNAATENINUTEIMA 1ATasIatumnu
warAUURUYULUAUTEWA N1IAUNRTIRINANYTENA ANTIATIZAANULEDWOIUTENA NITFUIAS

SyIaUseina

11| Page



v J a
NINI b OUNWHINNWNNITNUY

MGMG 681 Derivatives
AUNLEVDIDYIUTIAZAAIANIINITRY BYUsINSRUlEludagdu viinveseuiusnienistu
ldlunatn audssuudussuu dodmun ngszidoutaznguivedeyiusnianisiu Aannsans

aRiLS ANUEEUAZERTIHAROULNY AnYaziAIBenINIsRUTILTuLIRNTsY

NN blo NTTINUALNITAIVNINS

MGMG 682 Mergers and Acquisitions
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MGMG 700 Principle of Food Quality and Safety Management
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MGMG 716 Business Creativity and Design Thinking
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MGMG 718 Strategic Knowledge Management
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MGMG 719 Operation Management and Business Value Creation
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MGMG 720 Financial and Technology Management for Entrepreneurs
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MGMG 721 Business and Sales Pitching Strategy
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MGMG 722 Commercial Management for Technology and Intellectual Property
n1sysannismalulad nsdnagnsinunalulagluuialugamndedaelausunnisdnwives
AUENoUNT55IRa ITauinisveanalulal 4n1ElInaouYeIRRaIYNITHANIZLINGBNBIANT AILAINNTA
mumalulagveisznaun1sgsia nmsdamunaunalulagnisasanuaunsalunisudadumensiau
ARIRRILIRTEE LLmﬁﬂﬁugmmaw%’wéﬁuma{]aujayw sEUUN15TRNIsnEngauneyarfidudiundves
Tnssadeiuguiioratuayunisiaundnsusill uinistud auAnduiessuuuussialvl nisamaaeu
ningaunstyyinsiidonaziminddunadyaunld msdanisinddumadagifed nagndsu

nindaumalaa nsussliuninddunslaawaznisiilueuganinddunislayan

Y] a % J a 1
NINY o ﬂﬁWﬁNLﬂNﬁ@ﬂﬂ!%llﬂ%gﬂlmﬂﬁiﬂﬂiﬁh

MGMG 723 New Product and Platform Development
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MGMG 724 Strategic Supply Chain Management
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MGMG 725 Seminar in Finance
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MGMG 726 Behavioral Finance
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MGMG 727 Marketing Innovation
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MGMG 728 Digital Marketing and Analytics
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MGMG 729 Big Data Marketing
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MGMG 730 Strategic Decision Making & Consulting Research
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MGMG 731 Strategic Change Management

nsoULLIAALloNTUTMINSIWAULAs Jaduduynrainsuastadeduesinsiiiaviwasiens
Wasuwlas Qﬂaiimaamﬂﬂ?{smlﬂm LLazmmmmmisiaﬁmmil,ﬂ?{EJuLLiJaﬂwlmwuaqﬁﬁﬁﬂizam’mﬁ
mﬂumau%mimsmﬁauLLUaaaéﬁaﬁﬂaqwﬁﬂaﬂizqﬂﬁmamm’sﬁmmq 9 HIUNSEUAN USRI ABIUY

ADUNADS

Y] ] a 4
NINY danle ﬂTﬁ%ﬂﬂWﬁﬂ??ML%ﬂQL%QﬂﬁQﬂﬁ

MGMG 732 Strategic Risk Management
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MGMG 733 Workforce Planning and HR Business Partners
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MGMG 734 Principle of Regulations, Standards on Food Quality and Safety
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MGMG 735 Global Food Business Trade and Retail Marketing Management
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MGMG 736 Management Strategy for Food and Agricultural Entrepreneurship
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MGMG 737 Nutrition Concept for Food Business Creativity
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MGMG 757 Digital Business Management
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MGMG 758 Health service system
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MGMG 759 Ethics, Quality and Risk Management in Health Business
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MGMG 760 International Entrepreneurship
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MGMG 761 Business Strategy for Food Product Innovation
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MGMG 762 Business Strategy for Food Business Service Innovation
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MGMG 763 Healthcare Business Analytics and Data Science
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MGMG 764 Innovation and Change Management for Healthcare Business
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MGMG 765 Digital Marketing for Healthcare Business
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MGMG 766 Logistics and Supply Chain Management for Healthcare Business
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MGMG 767 Strategic Management for Healthcare Business
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MGMG 768 Marketing Communication in the Digital Age
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MGMG 698 Thesis
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MGMG 697 Thematic Paper
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